PROCOLOMBIA

EXPORTACIONES TURISMO INVERSION MARCA PAIS

Rosa Carolina Garzon
Representative South Caribbean
rcgarzon@procolombia.co

(m) 4621324



mailto:rcgarzon@procolombia.co

=

PROCOLOMBIA

EXPORTACIONES TURISMO INVERSIOH MARCA PAIS

We “1
We “1 promote @
promote Investment

and industrial

eXpO rtS expansion for

Lnternatlonallzatlon

1
promote
country
brand




TN

COLOMBIA

Area
2,070,408 SgVi

Population
49.800.000

Language
Spanish

Currency
Colombian Peso (COP)
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BUSINESS CULTURE IN COLOMBIA

We are Colombia NOT Columbia

Establishing personal relationships is essential to conducting business

B. C. varies across the country
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Expect a firm handshake, often for a long time, combined with strong eye contact.
Smiling is also important!!!!

Expect to be asked several times how you are and how things are going.

Conservative European dress code is the norm for all meetings in Bogota and
Medellin

Colombians are more likely to discuss business issues by telephone than by email
the first preference is facto-face communication 3 PROCOLOMBIA



Colombia Offers:

A dynamic and stable
economy

A trade platform with over 16
Trade Agreements enabling
investors to reach third markets
with preferential access

A growing pool of qualified
Colombian companies able to
partner with international
investors to reach out to regional

markets.
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A growing market located
strategically to facilitate
business transactions with the
region.

Multiple development centers
and regions coupled
with a growing middle class
securing a greater products
and services demand.

Diverse investment
opportunities in a wide
variety of sectors




Colombia is the 28 ™ most populated in the world

and the 3 ™ in Latin America
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Gross Domestic Product il

Estimated growth 2018 PROCOLOMBIA

Colombia, one of the
top growing economie
in 2018 among the lar
Latin American countri

Venezuela
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Argentina
Caribbean

-6.0%

Source: IMF, 2018. In january 2018, the IMF has updated the GDP growth rate of the following economies : Colombia
3.0%, Mexico 2.3% and Brazil 1.9%

LATAM and the



Remarkable reduction in poverty rates and

strong growth of the middle class PROCOLOMBIA

Percentage of people in poverty

2002¢ 2016
Poverty @
49.7% Middle Class _
Colombia has
30.6% 31.1%* continuously
M 1
— - decreased its
16.3% poverty levels

2002 2003 2004 2005 2008 2009 2010 2011 2012 2013 2014 2015 2016

Source: Poverty: National Administrative Department of Statistics o DANE

Middle class: The gained decade: the evolution of the middle class in Colombia

between 2002 and 2011. Document CEDE # 50. Universidad de los Andes. And RADDAR for 2013
data.

*Middle class 2016: Estimates calculated by ~ ProColombia PROCOLOVBIACO
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FDIRegulatory Restrictiveness Index 2016
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High barriers

Latin American economies
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Source: OECD, 2016.



FDI has been largely driven by non-mining
sectors over the last 2 years
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FDI Inflows. 2010 - 2017 (3Q)

. ¥ 0il & Mining
USD Million M Other sectors

16,210 16,1
14,468 15,040 0165

13,743

2010 2011 2012 2013 2014 2015 2016 2016 3Q 2017 3Q

Source: Balance of Payments - Banco de la Republica.
Share of all countries with positive cumulative investment, The information includes reinvested profits or investments in the
Note: the list of the top countries investing in Colombia does not include Panama. Last values available by country at 2016

- Top Investing countries in Colombia
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oil sector

2000 8 2016

United States

AUSD 31,684 million
A21.1%

United Kingdon
AUSD 18,372million
A12.2%

Spain

AUSD 13,242 milllion
A8.8%

Switzerland

AUSD 9,130million
A6.1%






